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Fguresindicate that tourism isone of the strongest and most globalized industries
on the planet, and for Gran Canaria it is the tourism sector which makes our
economy go round and grow.

Faced with the world economic situation, if there isone sector which is putting up
a resistance, it is tourism; at present the levels of demand for tourism in our main
markets remain stable to a wide degree, which indicates that tourism and leisure
are evermore important, priority human activities

However, although travel flows have been maintained, the economic sow-down,
the fall in the dollar and the rise in oil prices are causng numerous changes in
consumers decisons

In the light of this stuation, there are thingswhich are within our reach and others
which escape ourcontrol, being decisonsand developmentson a global level.

But which things are within our reach? A lot: strengthening our promotional
presence abroad, avoiding measureswhich reduce our competitiveness (such as,
forexample, the Dutch ecological air tax, which, fortunately, has partly worked in
our favour), and, in particular, continuing to work on our tourism product.

And, when we talk about product, we referto accommodation, shopping centres,
theme parks, museums, information offices or the balcony in our homes, because
the whole of Gran Canaria and all of us make up the Gran Canaria tourism
product.

As travellers, we always go to places which attract attention and curiosity and
which are an object of our desires; however, when we reach our destination, it isa
set of things which makes it different and which succeedsin winning usover as a
holiday place and asa repeat customer

That group of things, that intangible factor, is made up by all of us, and if 3.5
million tourists visit us a year, it is because we are special and have something
different,unique, to offer the visitor.

If you were a European tourist, would you come on holiday to Gran Canaria? That
isthe question we have to answer. Let'sthing like our touristsand we will find some
of the solutions, at least those which are within our reach.

Roberto Moreno Diaz
Regional Minister — President
Tourism Board of Gran Canaria
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EXECUTIVE SUMMARY
The winter closure

The resultsachieved by Gran Canaria in winter 2007-2008 point to almost general
growth in all indicators studied in this Report and consolidate two important
aspects: the upward trend which began in the middle of summer 2007 and the
strengthening of ourcompetitivenessasa winter destination.

According to different sources, the volume of tourists who arrived on the Idand
between November 2007 and April 2008 was 1,926,139, 6.86% more than in Winter
2006-2007.

By markets of origin, they mainly came from Sain, the United Kingdom and
Scandinavia, with more than notable and very significant growth.

The increase in the home market, therefore, meansa move forward in the lossof its
seasonal nature, the increase in British tourists is the first in the past 5 winters and
the boost from the Sandinavian sector strengthens our leadership of a top
European market, if this were possble, because of its economic stuation and
traveller profile.

MASTER TABLEFORTHE GRAN CANARIA 2007-2008 WINTER SEASON

INDICATOR DATA VARATION COMMENT
Tourists 1,926,139 6.89% Scandinavia, Spain and United
Kingdom as motors

Foreigners 1,586,045 4.03%

Saniards 297,321 26.54%

Occupation 62.70 0.54 points Increase November-February, fall March-
April

Hotels 72.33 2.61 points

Non-hotel

accommodation 57.88 -0.5 points

Nights spent 14,704,172 -2.98% Fall in average stay. Drop in non-hotel
sector

Hotels 7,063,269 4.96%

Non-hotel

accommodation 7,641,443 -9.29%
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Expense 107.98 1.53% Leader in the Canaries. Growth below
Consumer Price Index [IPC]

At source 64.91 0.81%

On the island 43.07 2.65%

Prices -1.70% - Fall in prices and in addition, increases

below IPC

EPA occupied by
Tourism 191,145 -3.50% Loss of employment. Unemployment in
tourism below average

Going into the winter result in depth, we see how the number of nights spent in our
accommodation dropped by 2.96%, with a total of 14.7 million nights
accommodation.

This result was obtained despite the increase in the number of travellers
accommodated (+1.28%), and isexplained on the basisof several points:

The drop in the average stay

The poor results for April 2008, which brought down the good figures
achieved up to Easter

The fall in non-hotel activity; so, while the hotel sector is on the up
(+8.90% clients), the non-hotel sector has seen the number of
travellersaccommodated go down by 9.29%.

These non-hotel results are also explained by the reduction in the number of beds
on the market, which has also fallen significantly, so it is not just a problem of
competitivenessby the non-hotel product, but of itspresence on the market.

It is paradoxical that the level of non-hotel occupation isjust one point down on
that for winter 2006-2007; for this point, we have to consider the fall in the volume
of placesoperating, which the National Institute of Statistics[INE] putsat over 9%.

In thisregard, while overall arrivals by tourists grew by more than 6% in the winter,
the number of customersin gift accommodation went up by 1.28%. T This statistical
imbalance isto a large degree explained by the disappearance of numerous
bedsfrom tourist operationsand the increase in second homes.

Despite these comments, Gran Canaria closed winter 2007-2008 as the national
leaderin hotel and non-hotel occupation. If we add to thisthe fact that the Idand
hasagain become the destination on the Canaries with the highest average cost
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and stay (ISTAC! 2007 data), we may add several indicatorsto close the last Winter
season with a credit balance.

However, the drop in nights spent, the fall in average stays or the growth in daily
cost below the level of inflation constitute significant problemsto be faced.

As Gran Canaria is a leading destination by volume of winter customers (of this
there is no doubt), we are faced with a panorama of stagnating activity and
profitabilty of destination, although the fact that we lead a large part of the
tourism indicators showsthat thisstagnation isa generalized problem in traditional
coastal destinationssuch asours.

In this regard, we should also like to introduce employment into the analysis of
tourism results. Within a context of economic sow-down, we can see how the level
of people in work on the Canarieswent down at the close of winter 2007-2008.

Our branch of activity reduced it level of employeesin the first quarter of 2008 by
3.5% in respect of the same quarter of 2007. Over and above seasonal factors
(Easter), we are talking about the destruction of employment in our main sector,
which directly employsmore than 20% of the workerson the Canaries, and which,
therefore, isa cornerstone in the economic stability of the region.

The stuation in the face of summer 2008

On thispoint, and after a winter season with acceptable resultson Gran Canaria,
we face summer 2008 with a still uncertain result for ourselves, although we should
be aware that the situation iscomplicated.

Forecasts for arrivals of British and German customers in any event point to our
maintaining the figuresfor Winter 2007, an estimate which would be very optimistic
in the case of the Dutch market.

The home market (a traditional boost on Gran Canaria in the summer in recent
years) is faced with significant uncertainty: whereas tour and air operators have
redoubled their commitment to the isand, the economic stuation and Sanish
clients confidence cause it to be feared that the effect of the crisiswill be strongly
felt by Spanish outbound tour operators.

Therefore, our results for the summer for customers arriving will depend on the
commitment of the big operatorson our main marketsto destinationslike ours.

On the other hand, we have particularly postive examples, which, based on
regular flight connections, may strengthen usfor summer 2008.

ISTAC — Instituto Canario de Estadistica — Institute of Statistics of the Canary Islands
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Ireland, Switzerland or Norway may mean some relief in the results account for
Gran Canaria, based on new routes or frequencies, with new generation
companiessuch asAerLingus, Easyjet or NorwegianAir.

It is strange that within a framework of difficulties in the aviation sector in the light
of the rise in oil prices, we trust in new air initiatives like boosts for the summer
season, but initiatives like these (where direct salesto clientsare given priority but
without necessarily shutting the door to other operators) are the key to the new
model of marketing in tourism, where flexibility and a multiplicity of channels are
key elements.

It isclear that the price of oil hasdoubled in a short space of time and that foran
average flight to Gran Canaria, thisfact isof very significant interest in the costs of
the flight.

However, if you commit yourself to a project and expand its sales channels you
may have covered a large part of the journey.
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1. Total entries of tourists to Gran Canaria. Winter 2007-2008.

ENTRIESOF TOURIST TO GRAN CANARIA. WINTER 2007-2008.

Demand group W 06-07 W 07-08 Var total Var %
Tourist arrivals (foreign flights) 1.524.639 1.586.045  61.406 4,03%
National tourists 234.963 297.321 62.358 26,54%
Foreign tourists (national flights) 42.841 42.773 -68 -0,16%
Total tourist to Gran Canaria 1.802.443 1.926.139 123.696 6,86%

1.1 Foreign tourist entries. Gran Canaria. Winter 2000-2008.

ENTRIESOF FORHGN TOURISTS WINTER SEASON. 2000-2008.

1682524

1613963
| I I I
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Sources: INE Institute of Statistics of Spain. ISTAC Institute of Statistics of the Canary Islands.



Patronato de Turismo

600.000 ~

500.000 +

400.000

300.000 4

200.000

100.000 4

04

www.grancana ria.com

FOREGN TOURIST ENTRIES WINTER 2007-2008.

COUNTRY 2007 2008_ Var total Var %
GERMANY 419.895 203538 16357 -3,90%
AUSRA 16.791 21953 5162 30.74%
BELGIUM 31.017 30.835 182 -0,59%
DENMARK 105515 109.036  3.521 3.34%
RUSIAN FEDERATION 99.682 105737 6.055 6.07%
FINLAND 8.877 3.968  -4.909  -55,30%
FRANCE 279.630 318.845 39215  14.02%
UNITED KINGDOM 89.285 83414 5871 _ -658%
NETHERLANDS 41.890 42.758 868 2.07%
IRELAND 19.776 12.755  -7.021 _ -3550%
ALY 161.229 175113 13.884 8.61%
NORWAY 10.167 9249 918 -9,03%
CZECH REPUBLIC 2.093 3593 1500  71,67%
POLAND 157.530 176668 10138 12,15%
SWEDEN 28.503 39172 10.669  37.43%
SWITZERLAND 6.089 6.194 105 1,72%
PORTUGAL 5.510 4969 541 -9.82%
LUXEMBOURG 10.940 8583 -2.357  -21.54%
ICELAND 30.114 20150 964 -3,20%
OTHER COUNTRIES | 1524533] 1585530 60.997]  4,00%]

Foreign tourist entries. Winter Season. Germany and United Kingdom.

2000-2008.

B Germany

United
Kingdom

2000-2001 2001-2002 2002-2003 2003-2004 2004-2005 2005-2006 2006-2007 2007-2008
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1.2) National tourist entries. Gran Canaria. Winter season. 2007-2008.

Tourist entries from national flights. Winter season. 2006-2008.

ORIGIN 2006-2007  2007-2008 Var total Var %

Spaniards 234.963 297.321 62.358 26,54%
Foreigners 42.841 42.773 -68 -0,16%
TOTAL 277.804 340.094 62290 22,42%

National tourist entriesin Gran Canaria. Regional distribution.

Regions Passengers % over total
Andalucia 30.753 10,34%
Aragon 3.049 1,03%
Asturias 4,757 1,60%
Baleares 5.484 1,84%
Cantabria 1.371 0,46%
Cadtilla La Mancha 3.888 1,31%
Castillay Ledn 12.854 4,32%
Cataluia 39.304 13,22%
Comunidad Valenciana 12.448 4,19%
Extremadura 1.646 0,55%
Galicia 17.412 5,86%
Madrid 135.814 45,68%
Murcia 1.490 0,50%

TOTAL 297.321 100,00%
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1.3. Air traffic figures.

Source: AENA.
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Outbound passengersto Gran Canaria. Leading carriers. Winter seasons 2006-2008.

Carrier W 2006-2007 W 2007-2008  Var total Var %
SPANAIR 255.723 254.907 -816 -0,32%
IBERIA 232.652 206.823 -25.829  -11,10%
AIR EUROPA 164.414 177.759 13.345 8,12%
HAPAG-LLOYD FLUGGESH.LSCHAFT 176.347 163.216 -13.131 -7,45%
CONDOR FLUGDIENST 156.726 149.463 -7.263 -4,63%
MYTRAVEL 141.288 120.529 -20.759  -14,69%
AIR BERLIN 99.738 110.259 10.521 10,55%
THOMSONFLY.COM 95.253 102.940 7.687 8,07%
TRANSAVIA.COM 65.436 74.721 9.285 14,19%
SCANDINAVIAN AIRLINES SYSTEM 61.127 60.728 -399 -0,65%
Outbound passengers to Gran Canaria. Leading airports. Winter 2006-2008

AEROPUERTO W 2006-2007 W 2007-2008  Var total Var %
MADRID /BARAJAS 340.031 373.020 32.989 9,70%
(e}SKe) 81.575 90.932 9.357 11,47%
BARCHEH.ONA 75.979 80.550 4.571 6,02%
LONDRESGATWICK 71.473 78.138 6.665 9,33%
ESTOCOLMO/ARLANDA 66.978 69.846 2.868 4,28%
HELSNKI /HE.SINKI-VANTAA 71.409 69.478 -1.931 -2,70%
MANCHESTER /INTERNACIONAL 56.134 65.467 9.333 16,63%
AMSTERDAM/SCHIPHOL 69.052 64.313 -4.739 -6,86%
COPENAGUE 59.098 60.178 1.080 1,83%
DUSSH DORF 53.092 52.300 -792 -1,49%
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Low cost passengers, by destination airport. Winter 2007-2008.

Airport Passengers % over total
Barcelona 1.556.415 14,83%
Palma de Mallorca 1.419.580 13,53%
Madrid-Barajas 1.151.872 10,98%
Malaga 1.054.097 10,05%
Girona 1.037.635 9,89%
Alicante 1.022.863 9,75%
Valencia 608.051 5,80%
Tenerife Sur 556.076 5,30%
Gran Canaria 467.751 4,46%
Murcia 282.103 2,69%
OTHERS 1.335.109 12,73%
TOTAL SPAIN 10.491.552 100,00%

Source: Institute for Tourist Estudies (IET).
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1.4. Tourist entries. Canary Islands. Winter seasons. 2006-2008.

Tourist entries. Total. Winter Season. 2006-2008. Canary Islands.

Isdand W 2006-2007 W 2007-2008 Var Total Var %
Canaries 6.171.068 6.469.865 298.797 4,84%
Lanzarote 1.029.289 1.088.478 59.189 5,75%
Fuerteventura 785.388 819.333 33.945 4,32%
Gran Canaria 1.802.443 1.926.139 123.696 6,86%
Tenerife 2.464.202 2.545531 81.329 3,30%
La Palma 89.746 90.384 638 0,71%

Tourist entries. Demand groups. Winter Season. 2006-2008. Canary Islands.

Tourist entries from foreign flights 2006-2007 2007-2008 Var Total Var %

Canaries 5.071.672 5.258.896 187.224 3,69%
Lanzarote 825.801 868.420 42.619 5,16%
Fuerteventura 701.940 723.203 21.263 3,03%
Gran Canaria 1.524.639 1.586.045 61.406 4,03%
Tenerife 1.946.799 2.005.564  58.765 3,02%
La Palma 72.493 75.664 3.171 4,37%
National entries 2006-2007 2007-2008 Var Total Var %

Canaries 979.695 1.059.865 80.170 8,18%
Lanzarote 192.004 200.364 8.360 4,35%
Fuerteventura 69.822 86.675 16.853 24,14%
Gran Canaria 234.963 297.321  62.358 26,54%
Tenerife 466.349 461.142 -5.207 -1,12%
La Palma 16.557 14.363 -2.194 -13,25%
Foreign tourists (national flights) 2006-2007 2007-2008 Var Total Var %

Canaries 119.701 151.104  31.403 26,23%
Lanzarote 11.484 19.694 8.210 71,49%
Fuerteventura 13.626 9.455 -4.171 -30,61%
Gran Canaria 42.841 42.773 -68 -0,16%
Tenerife 51.054 78.825 < 27.771 54,40%

La Palma 696 357 -339 -48,71%
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2. Tourist bedsin Gran Canaria.

TOURIST BEDS GRAN CANARIA.

MAY 2008 HOTHES APARTAMENTS TOTAL

Las Palmas de Gran Canaria 5.830 1.345 7.175
Mogéan 10.942 23.979 34.921
a 30.485 70.481 100.966
Resto 817 0 817
Total 48.074 95.805 143.062

Apartment beds. Categories.

3 KEYS 4 KEYS

10% Q 1%
2 KEYS
48%

1 KEY
41%

Hotel beds. Categories.

1 STAR
5 STARS 5% 2 STARS

11% ' 7%
3 STARS
31%
4 STARS
46%

Source: Tourist Board of Gran Canaria
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3. Occupation. Accommodation occupancy surveys. Gran Canaria. Winter season. 2007-2008.

ACCOMODATION RESULTS GRAN CANARIA. WINTER SEASON 2007-2008.

WINTER SEASON

Overnight stays 15.153.613 14.704.712 -2,96%
Spanishs 1.201.407 1.252.999 4,29%
Foreigners 13.952.206 13.451.713 -3,59%
Average length of stay 8,66 8,45 -2,42%
Occupancy rate

By beds 62,16 62,70 0,54
By rooms 76,72 76,37 -0,35
Personnel employed 14.552 14.489 -0,43%

ACCOMODATION RESULTS. HOTELS VS APARTMENTS. GRAN CANARIA. WINTER SEASON 07-08

WINTER SEASON 07-08

Travellers 1.084.014 813.817
Overnight stays 7.063.269 7.641.443
Spanish 934.232 318.767
Foreigners 6.129.037 7.322.676
Average length of stay 6,54 9,40
Occupancy rate

By beds 72,33 57,88
By room 81,49 77,99
Perssonel employed 9.721 4.768

Source: INE Institute of Statistics of Spain.
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OCCUPANCY RATE HOTH.S GRAN CANARIA. MONTHSOF WINTER SEASON 2007-2008.
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OCCUPANCY RATE HOTH.S SPAIN. WINTER SEASON 2007-2008.
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4. Client profile. Tourist Spending Survey. 2007. ISTAC.

4.1. Tourist spenging

www.grancana ria.com

DAILY SPENDING BY TOURIST. CANARY IS ANDS 2006-2007.

4.2 Average length of stay

Average lenght of stay. Canary Islands. 2006-2007. 2006 2007 Var Total
Canaries 9,68 9,42 -2,69%
Lanzarote 9,34 8,82 -5,57%
Fuerteventura 10,66 9,63 -9,66%
Gran Canaria 10,06 9,94 -1,19%
Tenerife 9,28 9,19 -0,97%
La Palma 10,49 10,07 -4,00%

AVERAGE LENGTH OF STAY. GRAN CANARIA. 2006-2007.

COUNTRY 2006 2007 Var total

GERMANY 12,73 11,49 -9,74%

AUSTRIA 12,07 12,26 1,57%

BELGIUM 9,99 10,08 0,90%

DENMARK 8,70 9,24 6,21%

SPAIN 7,85 7,48 -4,71%

FINLAND 10,07 9,88 -1,89%

FRANCE 12,95 11,49 -11,27%

HOLLAND 10,40 10,05 -3,37%

IRELAND 8,90 8,61 -3,26%

ITALY 9,29 9,45 1,72%

NORWAY 11,13 13,96 25,43%

UNITED KINGDOM 9,44 9,19 -2,65%

SWEDEN 10,76 14,16 31,60%

SWITZERLANDS 11,01 13,00 18,07%

OTHERS 10,33 11,34 9,78%

TOTAL 10,06 9,94 -1,19%
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4.3) Opinion about the trip.

OPINION ABOUT THE TRIP. 2007.

GRAN CANARIA AND CANARY ISLANDS

Opinion

Gran Canaria Canaries

Very good
Good
Normal
Bad

Very bad

43,85% 47,20%
44,42% 42,40%

10,50% 9,30%
0,84% 0,80%
0,38% 0,30%
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5. Pricesand employment figures.

5.1 Prices.

5.1.1 Consumer price index.

PRICE INDEX: GLOBAL AND TOURIST SECTOR
APRIL. 2007 VS 2008.

CANARIES SPAIN
APRIL 2008 MONTHLY RATE ~ ANNUAL RATE MONTHLY RATE
TOTAL 0,6% 4,9% 0,7%
Hotels and restaurants 0,1% 3,9% 0,2%
CANARIAN PROVINCES LAS PALMAS S/C DE TENERIFE
APRIL 2008 MONTHLY RATE ~ ANNUAL RATE MONTHLY RATE
TOTAL 0,5% 4,8% 0,7%
Hotels and restaurants 0,1% 4,4% 0,1%

5.1.2 Accomodation pricesand earningsindex.

ACCOMODATION PRICES AND EARNINGS INDEX. APRIL 2008
Annual var rate

HOTELS APARTMENTS
PRICES VAR 2008-2007
CANARIES -1,70% GENERAL INDEX Annual var rate
BALEARES 1,30% AVERAGE 1,37%
ANDALUCIA -2,60% Normal rate 1,90%
SPAIN -0,50% Weekend rate 8,53%
EARNINGS VAR 2008-2007 Touroperators rate 0,36%
CANARIES -2,10%
BALEARES 2,20%
ANDALUCIA -1,10%
SPAIN 0,30%

Source: INE Institute of Statistics of Spain



5.2. Employment.

5.2.1 Active population survey.

ACTIVEPOPULATION SURVEY. HRST QUARTER 2008.

ALL THESECTOR CANARIES SPAIN
EMPLOYED 880.500 20.402.300
ANNUAL VAR RATE -3,74% 1,66%
UNEMPLOYED 152 2.174.200
ANNUAL VAR RATE 45,58% 17,14%
UNEMPLOYMENT RATE 14,70 9,63
TOURIST SECTOR CANARIES SPAIN
OCUPADOSTURISMO 191.145 2.533.456
ANNUAL VAR RATE -3,50% 3,10%
% OVER TOTAL EMPLOYED 21,71% 12,42%
TOURISM UNBEMPLOYMENT RATE 10,30% 8,70%

ACTIVEPOPULATION SURVEY. TOURISM. ANOTHER REGIONS

REGIONS EMPLOYED % OVER ALL SECTORS
BALEARES 97.982 (-6,5%) 18,10%
ANDALUCIA 423315 (+4,4%) 12,70%
CATALUNA 423804 (+1%) 12,00%

Source: INE Institute of Statistics of Spain



MARKETSOFORIGIN. EVOLUTION AND OUTLOOK

1German-speaking markets.

QUmmer 2008 was marked by a reduction in tourists arriving by air in general
(the increase in the price of fuel, which could bring new increasesin the price
of air tickets, is causing enormous concern) and an increase in catalogue
prices, which has caused a lot of tour operators to record good turnover
figures, although more cautiouswith regard to customers.

The sound figures for TUl Alemania for summer 2008 have dowed down
(turnoveris4% more than last year but the increase in customersisonly 1%) and
it should be stressed that TUI Alemania planned for 24% fewer aeroplane seats
forthe summeron all issuing markets.

Neither was the 07/08 winter bad for the TUlI Travel consortium which closed
with a 9% growth in turnover.

Thomas Cook had a very restrained winter and did not manage to straighten
out the bad run that had dogged them since summer 2007. The reduction in air
capacities by Thomas Cook for summer 2008 in order to minimize risks was of
particularly sgnificance in Germany.

The Continental Europe division of Thomas Cook (which includes Germany and
Austria) recorded a 3% increase in pricesin the summer and the same for the
growth in turnover.

After a poor winter, the package tour operations Rewe Touristik reported
positive figuresfor summer 2008: +1.9%for clients, whereasthe turnoverisabove
last year's.

Alltours winter closed with +4,8% turnover, thanks mainly to the sale of
packagesto long-distance destinations which, together with Egypt, were the
favourites. Alltours have currently recorded 11% growth in salesforthe summer,
an amount which willbe reduced due to the limitation of capacity available.

The FEuropean tourism sector continues to observe the progress of
amalgamation and purchase negotiations in the German air sector with
expectation.

The deadlines of the German Court of Competition for deciding on the
purchase of Condor by Air Berlin have been prolonged to the point that Air
Berlin hasfinally withdrawn from the amalgamation, whereasTUl isspeeding up
negotiations to amalgamate TUI Hy with the Lufthansa subsdiary,
Germanwings, an operation in which the future presence of Condor is not
discounted.



2 Home market.

Factors such as the financial situation and the oil shortage are significantly
affecting Spanish outbound tourism.

Thus, the destinations pushing with the greatest force with regard to summer
2008 were short and medium distance.

Whereas short-distance destinations (Spain) mean short, cheap flights, long-
distance flights are benefiting form the low rate for the dollar with the United
Satesleading the mog outstanding increases

The Canaries, which do not have the current strong points of their competitors
referred to, but which must take advantage of theirrise in thismarket in recent
yearsin orderto save thisstuation properly, ismidway.

At present, it isthe Caribbean destinations which are in the worst situation, so
that special offershave been extended until August itself

3 Latin markets.

ltaly:

The GNB is frozen for 2008, but turnover for tourism services is reckoned to be
increasing and remainsthe motor for the growth of the Italian economy

As for private consumption, it continuesto fall, decreasing by 0.9%, due to the
increasesin energy costsand basic items.

The winter tourist season closed with cautiousdata and a greater presence of
top-level packages, while it ssemsthe middle class are doing without summer
holidays.

The most requested destinationswere long-distance, with the United Sates, the
Caribbean and the Maldivesat the top.

Retail agencies have complained about the increase in competition from
Internet sales, above all to buy packages for the weekend or for stays at ski
resorts.

With regard to the summer, salesseemed to have stagnated during June, after
strong salesachieved by the policy of advance reservations.

According to one study, outbound tourism in Italy will increase to 2.2% in 2008
and 2009 degspite the dow-down of the economy with the trend being towards
countrieswhich offera good quality-price ratio, such asEgypt.



In general, the large Italian tour operator groups are going for the
Mediterranean, above all Sain — the Balearics and Tenerife -, Greece -
Rhodes, Crete and Cos—and Tunisa, not forgetting the Red Sea, Morocco and
Cape Verde.

4 English-speaking markets.

In thismarket, macro-economic aspectshave greaterrepercussions, if thiswere
possble; so, we are talking about an economy with weakened growth and
very affected by the financial crisis (let usrecall, forexample, the Northern Rock
case).

The scenario described may of course affect the demand for trips abroad,
although the strength of the pound against the dollar is a strong incentive for
the British consumer.

Because of this, it is the destinations in the dollar area which have the best
chances of triumphing with the British tour operator this summer of 2008,
although for now Sain and the Canaries showed ratesof growth (albeit small)
at the start of the summer season.

And, if we look at the tablesof forecastsprepared by the big tour operatorson
the market, the generallevelsof demand forticketsremainsstable.

5 S andinavian market.

Movements on this market point to the growth of the United Sates as a
fashionable destination thissummer.

Likewise, the beach hotels on the Mediterranean and, in particular, Majorca,
together with Greece, Cyprus, Turkey or Italy.

As for Gran Canaria, we have to bear in mind that summer 2007 was
spectacularly good, with growth of more than 10%in a typically winter market.

This good summer, together with the conditions of the market and the flight
forecasts (general reduction in charter flights) make us predict that the figures
for summer 2008 for the Scandinavian sector will be negative with the possible
exception of Norway, where the existence of regular summer flights may allow
previousfiguresto be maintained

6 Dutch market.

The Dutch market is, without doubt, one of our most traditional clients; in this
regard, the decreasesin recent seasonsmust henceforth be reversed.

Hight connections are the key to this; and on the one hand, the reduction in
the eco-tax on journeys between Holland and the Canariesis a relief, for, had
the initial plansof the Dutch government been maintained, the situation would



have been critical.

On the other hand, the existence of few air operators between Gran Canaria
and Holland, particularly after the departure of Martinair, represents a
bottleneck, for, although current operators move significant levels, the lack of
other connection options significantly limits a return to the volumes of previous
years.

At a general level, the Dutch issue market has indicated a 5% increase in
reservationsfor thissummer.

The most popular country continuesto be Fance, also with an increase of 5%.

For medium-distance destinations, Spain (+3%) and Greece (+1%) are favourite
destinationsforthissummer, whereasTurkey isthird and Egypt hasgone up 21%.

For long-distance, there isa 16% increase in far-off destinations such as South
America (+20%), the Caribbean (+10%), Australia and New Zealand (+25%) and
Asia (+4%).



