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The tourist stra tegy fac ing  Gran Canaria  in this year 2008 is d irec ted  a t two p lans o f 
ac tion: renova tion and  c ommunica tion. 
 
With respec t to the former: What do we understand  by renova tion? Well, the 
regenera tion o f the most degraded  and  ill-equipped  tourist spac es, in order to 
reposition them in our ma rkets o f orig in and  equal the levels of oc cupa tion and 
p rofitab ility they used  to ob ta in in the past. 
 
Along these lines, the c rea tion o f the Urban Planning Consortium for the 
Renova tion of Tourist Infrastruc tures in the South of Gran Canaria , provid es a  
p ioneer experience in the Canaries, and  it is hoped  tha t its estab lishment in 2008 
will a llow us to p rogress together with the ob jec tives sought. 
 
With this Consortium we expec t to ac c elera te the renova tion of pub lic  spac e and 
try to enc ourage the partic ipa tion of opera tors and  p riva te investors. 
 
If we make this effort on our island , the o ther task we must undertake in pa ra llel is 
tha t of c ommunica tion, improving  the recognition and  the transmission of the 
b rand , Gran Canaria , ab road .  
 
How c an we bolster this task of communic ation? Firstly, by showing the other side 
of our destina tion, that is, those a ttributes least known by some markets: na ture, 
c ulture, gastronomy, and  so on. 
 
Sec ond ly by making  use of those people with links to  Gran Canaria , as a  way o f 
transmitting  and  c onveying   knowledge about the island  amongst our potentia l 
c lients. 
 
If we go by the bare fac ts, the ma in dec ision sourc es for a  trip  to  Gran Canaria  are 
the op inions of fam ily and  friends; for whic h reason the sa tisfac tion of the c lient 
and  their customer loya lty is fundamenta l. 
 
Fina lly, in the med ium term, we will have to  c ommunic a te to  our markets the 
p rogress ob ta ined  in terms of renova tion, whic h will a llow us to consolida te the 
repositioning o f our brand  in the whole of Europe. 
 
Along  these renova tion lines is the framework of  the present report, whic h from 
now on will have a  more d irec t and  c lea r forma t with which we want you, our 
tourist sec tor, to reach conc lusions on the 2007 year c lose and  examine the 
outlook offered  by the forthcoming Summer Season 2008, in Gran Canaria . 
 
 

Roberto Moreno Díaz 
President Counc illor   

Gran Canaria Tourist Board 
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1. Total entries of tourists to Gran Canaria. Year 2007.     
 
 
Demand Group 2006 2007 Var total Var %
Tourist arrivals (foreign flights) 2.753.696 2.714.181 39.515 -    -1,43%
National tourists 604.155 647.652 43.497 7,20%
Foreign tourists (national flights) 79.867 95.854 15.987 16,68%

Tota l Tourists to Gran Canaria 3.437.718 3.457.687 19.969 0,58%

 
 

1. 1 Foreign tourist entries. Gran Canaria. Total. 2007. 
 
 

COUNTRY 2006 2007 DIFERENCIA VAR %

GERMANY 778.679 751.364 -27.315 -3,51%
AUSTRIA 45.681 37.833 -7.848 -17,18%
BELGIUM 63.531 65.882 2.351 3,70%
DENMARK 133.245 133.881 636 0,48%
RUSSIAN FEDERATION 904 0 -904 -100,00%
FINLAND 116.040 118.463 2.423 2,09%
FRANCE 25.040 11.625 -13.415 -53,57%
UNITED KINGDOM 657.221 666.635 9.414 1,43%
NETHERLANDS 192.711 179.609 -13.102 -6,80%
IRELAND 105.792 109.553 3.761 3,56%
ITALY 42.030 28.600 -13.430 -31,95%
NORWAY 210.454 216.001 5.547 2,64%
CZECH REPUBLIC 19.293 20.220 927 4,80%
POLAND 7.021 6.900 -121 -1,72%
SWEDEN 186.381 199.958 13.577 7,28%
SWITZERLAND 52.552 65.107 12.555 23,89%
PORTUGAL 24.830 23.893 -937 -3,77%
LUXEMBOURG 13.322 13.051 -271 -2,03%
ICELAND 14.194 10.633 -3.561 -25,09%
OTHER COUNTRIES 64.273 54.973 -9.300 -14,47%
TOTAL 2.753.194 2.714.181 -39.013 -1,42%

INBOUND TOURISM IN GRAN CANARIA. 2006-2007.
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Inbound  tourism. Foreign travellers. 
2003-2007. Gran Canaria.
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Inbound  tourism. Foreign travellers, by 
months. 2006-2007. Gran Canaria.
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1.2 Indicators of air c onnec tivity.      
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  

Airports 2.006 2007 Var total Var %
MADRID / BARAJAS 718.704 772.317 53.613 7,46%
BARCELONA 150.583 166.057 15.474 10,28%
LONDRES/ GATWICK 143.648 156.632 12.984 9,04%
AMSTERDAM/ SCHIPHOL 156.543 138.551 -17.992 -11,49%
MANCHESTER / INTERNACIONAL 151.163 130.438 -20.725 -13,71%
OSLO 119.130 118.067 -1.063 -0,89%
DUSSELDORF 102.545 100.220 -2.325 -2,27%
FRANKFURT/ INTERNACIONAL 109.754 97.645 -12.109 -11,03%
HELSINKI / HELSINKI-VANTAA 86.051 83.641 -2.410 -2,80%
ESTOCOLMO/ ARLANDA 81.684 82.971 1.287 1,58%

Inc oming passengers to Gran Canaria. First orig in airports. 2006-2007.

  
 
 

AIRPORTS PAX Var %

Pa lma de Mallorc a 4.541.262 29,20%
Barc elona 3.407.753 45,90%

Málaga 2.650.868 9,60%
Alic ante 2.233.377 13,30%

Madrid -Bara jas 2.232.815 95,40%
Girona 2.139.926 31,50%

Valenc ia 1.198.968 52,30%
Murc ia 804.490 15,40%

Tenerife Sur 739.894 37,80%
Gran Canaria 598.098 66,60%

OTHERS 3.359.373 14,10%
TOTAL 23.906.824 33,90%

Incoming lowc ost passengers. Spain. 2007.

 
  Sourc es: AENA, IET. 

Carriers 2006 2007 Var total Var %
Hap a g 301.132 304.483 3.351 1,11%
Cond or 292.362 269.402 -22.960 -7,85%
Thomson fly 154.666 185.468 30.802 19,92%
My Tra v el 270.188 259.876 -10.312 -3,82%
Transa v ia 126.653 127.647 994 0,78%
Thoma s Cook 122.013 124.254 2.241 1,84%
First Choic e 67.502 57.015 -10.487 -15,54%
Finna ir 64.304 69.686 5.382 8,37%
SAS 68.975 81.935 12.960 18,79%
Mona rc h 37.367 42.361 4.994 13,36%
Sterling 50.546 55.726 5.180 10,25%
Air Berlin Group 198.809 201.529 2.720 1,37%

Inc oming passengers to Gran Canaria. Leading c arriers. 2006-2007.
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1.3 Tourist entries. Canary Islands. 
 
 

 
 
 

Islands 2006 2007 Total Var Var %
Gran Canaria 3.437.718 3.457.687 19.969 0,58%
Fuerteventura 1.620.094 1.731.804 111.710 6,45%
Lanzarote 2.192.449 2.214.037 21.588 0,98%
Tenerife 4.731.568 4.734.801 3.233 0,07%
La Palma 163.660 169.932 6.272 3,69%
Total 12.145.489 12.308.261 162.772 1,32%

Inbound visitors to Gran Canaria. 2006-2007. Spanish and foreigners.

Sources: AENA, ISTAC. 
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2. Oc cupation. Ac commodation oc cupanc y survey. Gran Canaria. 2007. 
 

Gran Canaria Travellers Overnight staysOccup by beds Occup by rooms Personnel empl.

2.006 3.598.516 27.643.110 57,18% 71,69% 13.560
2.007 3.606.726 27.430.582 59,12% 73,06% 13.830
Var % 2007-2006 0,23% -0,77% 1,95% 1,37% 1,99%

Accomodation Occupancy Survey. INE. 2006-2007. Gran Canaria.

 
 

 
 

Occupancy rates, by months. 
Gran Canaria. 2006-2007.
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 Hotels vs. apartaments. Gran Canaria . 

 
 
Ac c omodation Oc c upancy Survey. INE. 2006-2007. Gran Canaria. Hotels and apartments.
Gran Canaria Travellers Overnight staysOc c up  by beds Oc c up by rooms Length of stay Employees
Hotels 2.080.689 13.810.867 71,28% 77,34% 6,64 9.308
Apartments 1.526.037 13.619.715 53,21% 70,98% 8,92 4.522  
 

Gran Canaria; 
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55
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Ocuppacncy accomodation survey. Apartments. 
2006-2007. INE.

2006 69,5 67,84 66,22 70,67 59,35 59,99

2007 70,98 67,27 67,04 70,12 60,88 59,94

Gran Canaria Tenerife Canarias Mallorca Costa del Sol España
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Occupancy acommodation survey. Hotels. 
2006-2007. INE.

2006 69,61 71,38 68,55 74,18 60,37 56,38

2007 71,28 69,05 67,84 73,56 60,18 56,19

Gran Canaria Tenerife Canarias Mallorca Costa del Sol España

 
  SOURCE: INE. 
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3. Prices:           
 
 
 

CANARY ISLANDS SPAIN
2007 MONTH VAR YEAR-OVER-YEAR MONTH VAR YEAR-OVER-YEAR

TOTAL 0,6% 4,3% 0,4% 4,2%
Hotels, c a feterias and restaurants 0,7% 3,9% 0,4% 4,9%

LAS PALMAS S/ C DE TENERIFE
2007 MONTH VAR YEAR-OVER-YEAR MONTH VAR YEAR-OVER-YEAR

TOTAL -0,2 3,40 -0,20 2,90
Hotels, c a feterias and restaurants 0,20 2,20 0,50 3,80

APARTMENTS PRICE INDEX. 2007.

PRICES YEAR-OVER-YEAR REVENUES YEAR-OVER-YEAR YEAR-OVER-YEAR
CANARIAS 1,00% CANARIAS 1,20% Average 1,77%
BALEARES 3,70% BALEARES 3,80% Normal ra te 2,73%
ANDALUCIA 0,10% ANDALUCIA 0,10% Weekend  ra te 1,47%
NACIONAL 1,20% NACIONAL 1,70% TTOO rate 1,29%

CONSUMER PRICE INDEX. 2007. 

HOTEL PRICE AND REVENUE INDEX. 2007.

Sourc e: INE. 
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� � � � � � �
4. Employment: 
 
 
 

TOURIST EMPLOYMENT FIGURES

SURVEY OF ACTIVE POPULATION (Thousands). INE.

FORTH QUARTER 2007 CANARIAS SPAIN
EMPLOYED 911,5 20476,9
YEAR-OVER-YEAR VAR. 2,78% 2,38% UNEMPLOYMENT IN GRAN CANARIA AND MUNICIPALITIES. GLOBAL. TOURISM. 2007.
UNEMPLOYED 112,8 1927,6 PERSONS REGISTERED IN THE SPANISH EMPLOYMENT AGENCY (INEM).
YEAR-OVER-YEAR VAR. -1,90% 6,46% INEM                  GRAN CANARIA
UNEMPLOYMENT RATE 11,02% 8,60% TOTAL TOURISM

UNEMPLOYED 63.628 7.785

TOURISM SECTOR CANARIAS SPAIN TOURISM/TOTAL 12,24%
EMPLOYED 201,5 2563,6
YEAR-OVER-YEAR VAR. 5,90% 3,90% INEM SAN BARTOLOMÉ LAS PALMAS G.C. MOGÁN
TOURISM/TOTAL 22,11% 12,52%

UNEMPLOYED TOURISM 2007 1.226 2.578 403

EMPLOYED PEOPLE. TOURISM, UNEMPLOYED TOURISM 2006 1.103 2.515 376
REGIONS EMPLOYED % IN TOURISM Var % 10,03% 2,44% 6,70%

BALEARES 95.806 19,40%
ANDALUCIA 432.315 13,10%
CATALUÑA 430.453 12,10%
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Markets of orig in. Evolution and outlook. 
 
 

1 German speaking markets. 
 
The end  of the Winter Season 07/ 08 is marked  by a  good  month of Marc h (Easter), 
but a lso by a  month of April with a  steep fa ll in demand.  
 
This c ircumstanc e is emphasised  bec ause many hotels of the Med iterranean Coast 
open their doors before the forthcoming  summer. The rec ent inc rease in the fuel 
supplement by a irline companies espec ia lly weighs on those midd le d istanc e 
European destina tions, such as the Cana ries and  Madeira , and  once aga in a ffec ts 
family units full on. 
  
The bookings for Summer 2008 continue a t a  good  ra te, the g rea ter d emand 
having  occurred  during  the Christmas season and  the month of Janua ry, as 
c onfirmed  by the d ifferent travel agent c o-opera tives and  tour-opera tors. The 
offers by the tour-opera tors to book in advanc e, have, this year more than ever, 
g iven a  grea ter impulse to  the Summer season; whic h makes it fo reseeab le tha t 
between March and  May the demand  will become substantia lly weaker to la ter 
become “ last m inute”  o ffers as from June.  
 
At the moment the summer is less than c lear for the Rewe Touristik tour opera tors 
tha t have not had  a  good  winter, espec ia lly ITS. Alltours has a lready announc ed  a 
sec ond  p rice c a ta logue for the end  of March and  Thomas Cook  has still not found 
the route to positive figures.  
 
Espec ia lly good  are the expec ta tions of summer business for TUI, and  it seems it w ill 
onc e aga in be a  good  year for the sma ll, med ium sized  and spec ia list tour 
opera tors. Med ium sized  opera tors suc h as Schauinsland  or FTI a re a t p resent 
surpassing  the business levels of travel agenc ies, sinc e they a re quic k and  flexib le 
in their management, have well d efined  quality p roduc ts and  pay good 
c ommissions.  
  
Amongst the destina tions for the Summer 2008, c lea rly highlighted  by their g rowth 
a re Turkey, Egyp t and  Tunisia , with very aggressive p ric ing . Spa in grows thanks to 
the bookings to the Canaries and  the Balearic s, but bookings to  ma inland  Spa in 
d iminish. Cruises, ac ademic  trips and  ac tive holidays, continue on a  high. 
   
As the year progresses, the demand  in Germany c ould  see itself c ond itioned  by 
the soc io-economic  c lima te. The beg inning of the year has been marked  by the 
c red it c risis, the c losure o f la rge enterprises for reloca tion purposes in Eastern 
c ountries, infla tion and  the economic  slowdown announc ed  by the German 
government.  
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The rise in fuel p ric es fully a ffec ts the tourist industry, which has a lready made the 
necessary read justments in their fina l p ric es: from mid  Janua ry, Thomas Cook will 
app ly a  9 euro route charge to  short d istanc es, 17 euros to  the Canaries, Madeira  
and  Egyp t, and  39 euros to  long d istanc es; Rewe Touristik, 10, 15 and  40 euros 
respec tively; and  TUI Deutsc hland , 10 euros for short d istances, 16 euros for med ian 
d istances and  38 euros for long  d istanc es. Alltours y Öger Tours have not yet 
a rrived  a t dec isions on this respec t. 
 
 

2 National Market. 
 
The na tiona l tour opera tors foresee tha t they will c over their sa les expec ta tions for 
the Winter Season 2007-2008. 
 
Nevertheless, there exists some uncerta inty on sa les to the Cana ry Islands in 
genera l due to the dynamism of emerg ing destina tions whic h a re very price 
c ompetitive. 
 
With a  view to the Summer Season 2008, the tour opera tors’  ob jec tive is to 
ma inta in the levels with respec t to  the p revious season.   
 
Any rise will be based  on the grea ter number of d irec t flights to  Gran Canaria , be it 
c harter on behalf of the tour opera tors, or regula r flights by the various a irline 
c ompanies. 
 
In this way, an inc rease in the frequenc y between previously connec ted  a irports 
and  the aperture of routes with new c ities, will be ob ta ined . 
 
Therefore, a fter the c lose of FITUR, the p red ic tions lead  us to  be c autious, sinc e we 
must be consc ious of the effec t the economic  situa tion c an genera te on the 
travelling intensity o f Spanish people this year. 

 
 

3 Latin Markets. 
 
Ita ly: 
 
The Ita lian economy is feeling  the slowdown. After a  good  sta rt to  2007, the month 
of Dec ember has reg istered  a  strong  dec rease in the produc tion industry, whilst 
c onsumer mistrust inc reases in a  complic a ted  politic a l a rena , with antic ipa ted  
elec tions due in the month of April. 
 
In the field  of tourism, the c risis of Alita lia  (w ith its possib le sa le to  Air France-KLM) 
must continue to  be highlighted , sinc e the company has a lready reduc ed  flights 
from Milán Malpensa , from 360 scheduled  da ily flights to 105.  
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With respec t to the outlook o f the tourist sec tor for the coming  summer, a ll the 
opera tors a re wa iting  for the la te February travel fa irs; only then will we know in 
deta il the new trends and  summer forec asts, where in a ll p robab ility Egyp t will 
onc e aga in be the sta r destina tion. 
 
 
4 English Market. 
 
The British sourc e market has on other occ asions demonstra ted  its robustness and 
maturity in d ifficult situa tions, but withstand ing the rela tive economic  stab ility which 
the United  Kingdom enjoys, the 2008 outlook for the tourist sec tor in the British 
market c annot ignore such influentia l fac tors as; the sensa tion of genera lised 
unc erta inty in the world  economy, the high p rices o f petro l and  the streng th of the 
Euro with respec t to  the Pound  (whic h p lac es destina tions such as Spa in in a  
d isad vantaged  position compared  to competing  destina tions outside the Euro 
zone).  
 
In this sense, it is possib le tha t the British will in a  certa in measure reduc e part of the 
budget assigned  to  travel, which will c onsequently a ffec t the number of trips 
c a rried  out. 
 
In the last few years the United  Kingdom has rea ffirmed  the consumer tendency o f 
taking  a  long  trip  once a  year and  severa l shorter trips, espec ia lly c ity-breaks or 
esc apades, during the year.  
 
Furthermore, the high cost o f petro l is going  to inc rease the p ric e o f travel, and  this 
c ould  a ffec t, to  a  la rge extent, the g rowth of long d istanc e d estina tions.   
 
Both Thomas Cook and  TUI Travel have cut their capac ities to short and  med ium 
d istance destina tions by up  to 30% in some c ases, in order to  c entre their a ttention 
on their long d istance expansion programmes to d estina tions such as Mexico, 
Cuba , the Dominic an Republic , Costa  Ric a , Brazil or Tha iland . 
 
The large British tour opera tors ma inta in a  genera l op tim istic  outlook for the present 
Winter Season 07/ 08; in the c ase of Gran Canaria , with an inc rease in c apac ity on 
the p revious winter and  booking  levels very simila r to  those reg istered  during  the 
p revious year. 
 
Sa les for the summer, however, a re taking their time to  get going , emphasising 
onc e aga in the tendency towards last m inute sa les and  a  reduc tion in advanc ed 
sa les during  the months o f January and  Februa ry. In the c ase of the Canaries and 
Gran Cana ria , bookings rema in a t simila r levels to the p revious year. 
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5  Sc andinavian Market. 

 
The Nord ic  markets a re supported  by a  favourab le ec onomic  situa tion which has 
made possib le the present day unprec edented  travel ac tivity.  
 
Gran Canaria  has been one of the destina tions which has grea tly benefited  from 
the favourab le ec onomic  situa tion o f the Nord ic  markets, a lthough in a  rela tively 
modest way if compared  to the percentage growth of its grea t emerg ing 
c ompetitor destina tion, Tha iland . 
 
However, if instead  of perc entages we ta lk about absolute figures, our island 
rema ins a  favourite destina tion in a ll the Nord ic  markets.  
  
It is important to point out tha t in the last two years, the “ qua lita tive”  perc ep tion 
toward s Gran Canaria  has taken a notab le positive turn.  
 
The ma in tour opera tors have dec ided  to base their p romotiona l campa igns on a 
c lient segment with a  higher than trad itiona l p ro file; in this way, our destina tion has 
been ab le to  situa te itself in a  position more in ac cordanc e with its true potentia l.  
  
For the year 2008 it is foreseen tha t this tendency will p reva il, a lthough somewha t 
d iminished , since the growth forec ast for those countries in the Nord ic  zone is 
slightly less than the figures of 2007 (a fter the good  figures of the last few years). 
 
 

6 Dutc h Market. 
 

The situa tion of this market has been highly influenc ed  by the imposition of an a ir 
transport Eco-tax in Holland . This tax will be espec ia lly high on flights whose 
destina tion is the Canaries and  which, as from July, will mean a  grave p rob lem to 
c ompetitivity. 
 
Moreover, the loss o f the a ir link p rovided  by the exit of  Ma rtina ir from the island , 
should  be compensa ted  with the support o f the tour opera tors for the destina tion. 
 
The outlook for the summer is quite unc erta in, a lthough the strong positioning o f 
this market in Gran Canaria  c ould  help  us, together with the elim ina tion or  
reduc tion of the a forementioned  tax on a ir transport. 
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EXECUTIVE SUMMARY 
 
Ac c ord ing  to our own estima tes, the volume of tourist business in Gran Canaria  
inc reased  slightly in 2007, with a  rise of 0.25% with respec t to  the yea r 2006 (in 
figures we a re ta lking  of a  volume of 3,571 million euros). 
 
This result is the c onsequenc e of a  small rise in c lient volume and  tourist 
expend iture (0.58% and  0.72%, respec tively), c ompensa ting  for the dec rease in 
the average time of stay. 
 
If we c ompare our results with tha t of the Canaries and  Spa in, we observe a  
sim ila r tendenc y with respec t to  susta ined  numeric a l levels: whilst in the 
Canarian arc hipelago as a  whole the number of tourists has inc reased  slightly 
and  the level of expend iture dec reased , Spa in has reg istered  a  2% rise in c lients 
(the smallest inc rease in the last few years). 
 
However, if we look further-a-field , we c an see tha t tourism on a  g loba l sc a le 
inc reased  by 6% in 2007, thus evid enc ing  two key fac tors: firstly, tha t tourism is a  
resistant sec tor to  world  c risis and , sec ond ly, tha t the emerg ing  destina tions a re 
lead ing  world  growth in tourism (the rise in Turkey, Egyp t and  Moroc c o in 2007 
a re examples of our c ompetitors’  potentia l), c ompared  to trad itiona l 
destina tions, whic h solely ma inta in their levels of d emand . 
 

Ent ranc e o f  f o re ign t o ur is t s  t o  Gran 
C anar ia , by m o nt hs . 2006 v s  2007.

1 5 0 . 0 0 0

2 0 0 . 0 0 0

2 5 0 . 0 0 0

3 0 0 . 0 0 0

2006 2007

 
 

Returning  to Gran Canaria , and  observing  in deta il the results of 2007, we must 
take into ac c ount two fac tors: 
 

·  The positive figures of 2006 (whic h took advantage of exogenous 
c irc umstanc es favourab le to Gran Canaria ) and  the susta inab ility of 
ac tivity in 2007, a fter a  p revious year of p rosperity, a re important points 
tha t must be highlighted . 

·  The behavioura l c hange in the sec ond  ha lf o f the yea r: After a  nega tive 
c lose to the Winter and  beg inning  of the Summer Seasons, with the 
a rriva l of August this tend enc y c hanged  (if between January and  July 
the a rriva l of c lients fell 2.74%, between August and  Dec ember the 
number of tourists to  Gran Canaria  grew by 3.77% with respec t to  the 
p revious year). 
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In this c hange of tend enc y, the role of the British market has been 
fundamenta l; from mid -summer, the support o f tour opera tors toward s the 
destina tion of Gran Canaria  and  the a rriva l o f new flights from the United  
Kingdom have motiva ted  this inc rease, with the c onsequenc e of the first 
g rowth of the British market in the last few years. 
 
Together with this rec overy we must a lso take into ac c ount the results of other 
markets as a  whole (suc h as the na tiona l, Swiss, Belg ium, Irish or Sc and inavian 
markets). 
 
These good  figures in suc h d iverse markets evid enc e the g rowing  d iversific a tion 
of our d emand  and  a llows Gran Canaria  to  be the only island  of the Canarian 
Arc hipelago tha t least depend s on its ma in markets. 
 
59.74% of tourists to  Gran Canaria  are German, British or Spanish, whilst in the 
whole of the Canaries we are looking  a t figures of g rea ter than 70% of market 
quota  in these sa id  three markets. 
 
 
 

Market quota Germany, U.K. and Spain Other markets

Gran Canaria 59,74% 40,26%
Fuerteventura 76,41% 23,59%
Lanzarote 76,07% 23,93%
Tenerife 73,85% 26,15%
La Palma 82,95% 17,05%
Canarias 70,77% 29,23%

Diversification of tourist demand in the Canarias. 2007.

  
  Fuentes: AENA. ISTAC. 
  

 
Onc e business volume and  c lient numbers have been ana lysed  we c an a lso 
observe the oc c upa tiona l levels of our estab lishments: Ac c ord ing  to the d a ta  
p rovid ed  by the INE (the Na tiona l Sta tistic a l Institute) and  tota lling  the number 
of hotel and  non-hotel estab lishment figures, the oc c upa tion level in Gran 
Canaria  inc reased  by more than one perc entage point in 2007. 
 
However, the tota l levels of 59.12% p lac e oc c upa tion and  73.06% room 
oc c upa tion vary d epend ing on whether we are ta lking  about the hotel or the 
non-hotel sec tor. 
 
Both segments show improvement in 2007; however, the d ifferentia l  in favour of 
hotel ac c ommoda tion rema ins, with time of stay g rowing  by 3.7%, whilst in the 
non-hotel estab lishments time of stay has dec reased  by 5%. 
 
Apart from this fac t, Gran Canaria  is the na tiona l lead er in non-hotel 
ac c ommoda tion oc c upa tion, whilst in the hotel sec tor, the island  was the only 
tourist a rea  whic h showed  an improved  oc c upa tiona l level amongst its ma in 
c ompetitors in 2007. 
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Wha t c an we expec t in 2008? 
 
 
The tourism results of 2008 a re going  to be marked ly influenc ed  by the world  
ec onomic  situa tion, a ffec ted  by financ ia l instab ility (orig ina ting  in the United  
Sta tes’  sub-p rime mortgage c risis) and  the p ric e inc rease of basic  nec essity 
goods (c erea ls, da iry p roduc ts, petrol, and  so on). 
 
As an example: The food  pric e average c a lc ula ted  by the weekly magazine 
The Ec onomist has reac hed  its highest levels sinc e 1845. Take note: The p ric e of 
whea t and  soya inc reased  by more than 80% in 2007.  
 
We must take into ac c ount tha t a ll these fac tors d irec tly a ffec t the c apac ity of 
c onsumer c onsumption, whic h c ould  be forc ed  to reduc e their expend iture in 
le isure and  travel. 
 
Let us add  another fac tor, the moneta ry exc hange ra te; the weakness of the 
dolla r, situa ted  in the exc hange lim it o f 1.50 dolla rs/ euro, rep resents an 
opportunity for a ll those d estina tions situa ted  outsid e the euro zone, and  more 
p rec isely, for those in the dolla r zone. 
 
This situa tion rep resents a  threa t to  our sec tor in 2008. Although going  through 
an ac c ep tab le situa tion in the Winter Season 2007-2008, the outlook is still 
unc erta in in the short run, with the ea rly c eleb ra tion of Easter in 2008 (whic h is 
going  to leng then our trad itiona l low Spring  Season) and  the g loba l ec onomic  
situa tion. 
 
Information from our p rinc ipa l markets (UK, Holland  and , to  a  lesser extent, 
Germany) c onfirm the ever inc reasing  d iffic ulty of c ompeting  during  the 
summer aga inst two grea t “ riva ls” : d estina tions outsid e the Euro zone and  trips 
within the own c ountries of orig in. 
 
Other important exogenous fac tors must a lso be added : 

·  The effec tive sta rt up  of mergers between la rge European tour-opera tors 
c ould  result in a  reduc tion in the number of c ontrac ted  p lac es for the 
summer. 

·  The stab ility of internationa l politic s, where the situa tion in the Ba lc ans 
and  the Midd le East or a  possib le re-ac tiva tion of the c a ric a tures c risis, 
c ould  very muc h influenc e the figures of many of our c ompetitors. 

·  The c eleb ra tion of the Olymp ic  Games in Beijing  or the Footba ll Euro-c up  
in Austria  and  Switzerland  c ould  a lso genera te c hanges in demand . 

 
Confronted  with this sc enario, the behaviour of the seasona l summer markets, 
suc h as the La tin market, or others with good  summer results in 2007 (Ireland , 
Belg ium, the Czec h Repub lic ), c ould  mark the fina l results of the season. 
 


